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ABSTRACT After andyzing the classfication sysemsof three mgor search engines, i.e. Sna, So-
huand NetEase, the authors think that dthough there are dfferences in dasdfication sysems of
search engines, there are comnmon groundsfor their compatibility and interchangeability. By usng the
principlesof compatibility and interchangeability of information retrievd languages, we can desgn
compatibility and interchangeability toolsfor Chinese search engines. 4 tab. 1fig. 3 refs.
KEY WORDS Network information retrievdl.  Search engine.  Cassfication sysem.  Compati-
bility and interchange of search engines. Intermediary dictionary.
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ABSTRACT The attributesof CSdrategy , or customer satisfaction strategy , indicate that it has po-

tentid , redlistic and future vaues for library and information services. The basc contradictions and

present conditions of Chinese librarianship provide posshility for the introduction of CS strategy. 6

refs.
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