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ABSTRACT This paper introduces the definition and characters of user-generated content (UGC), and divides the users
into 3 types: core contributor, participant and anonym. On the base of document review, the author summarizes 5 research
methods on UGC motivations, such as Grounded Theory, Meta-Analysis, Content Analysis, Survey Methodology and Case
Study, and makes these causes into 3 dimensionality and 1 conditioning set as society driven, technology driven, individual
driven and demographic statistics factors. Based on the previous work, the author puts forwards the unified research model
for the motivations on UGC, which can be used as a framework for the empirical study, and then constructs the empirical
research model and put forward 14 hypotheses, which will serve as a foundation for further study. 2 tabs. 2 figs. 20 refs.
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