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ABSTRACT User’s participation and collaboration are one of the foundations of social media’s sustainable development,
and User Experience Design( UED) is a new paradigm for the social media design in web environment. This paper firstly
points out several misconceptions on User Experience Design( UED) and addresses the lack of corresponding theoretical
studies, and then explores the academic value of UED in social media from the perspectives of factors and process . Based
on the characteristics of social media and UED, the authors probe into the various motivation theories from cognitive, social,
psychological, and emotional angles, and construct the integrative motivational affordances model by means of meta-analysis
of the extant theories and studies. Furthermore, the authors propose the related design principles and examples of UED in
social media. The finding of this study can shed light on the social media design. Also, it can enrich the theoretical model of
user motivation studies in Information Science. 2figs. 2tabs. 43refss.
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