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Conceptualization and Research Progress on User-Generated Content

Zhao Yuxiang,Fan Zhe & Zhu Qinghua

ABSTRACT User-Generated Content ( UGC) is an emerging mode for creating and organizing online information re-
sources. This paper conducted a detailed literature review and proposed an analytical framework to define and conceptual-
ize UGC based on genre theory. The conceptualization of UGC is decomposed into four fundamental dimensions, 1. e. , user
role and type ( Who) , content type and attribute ( What) , motivation ( Why) , and mode ( How) . Furthermore, the paper re-
fines the research foci and trajectory of UGC through content analysis, and generalizes UGC research as five unit-of-analysis
(i. e., user, content, technology, organization, and society) , four research perspective ( resource view, behavior view, tech-
nology view, and application view) , and three research levels ( micro level, meso level, and macro level). The finding of
this paper may theoretically shed light on the UGC research and yield some implication for researchers from information
management discipline to detect potential research topics, position level of analysis, and choose appropriate research ap-
proach and method for UGC studies. 4 figs. 2 tabs. 64 refs.
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e B 2 BT 9T 4R ARUTT B R R AT S [R 6 1
B ZEHHLE A S B R B AT RAZ 48 UGC Byt
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KB 252 TR SCAE o Hre A, M iy 1016
AJCHER], 3 S X O B TR (4 3 PR N T AL 2R A
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