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Why People Use Social Networking Service: An Empirical Investiga-
tion on Social Uses and Gratifications

Yin Guopeng & Cui Jinhong

ABSTRACT  The research utilizes the “uses and gratifications” perspective to better understand the specific uses of social net-
working service (SNS) and corresponding social gratifications. These social gratifications are discussed and related to two key in-
dicators: frequency of visit, amount of time spent, in order to understand the motivations and patterns of SNS usage. We then ap-
ply the research hypotheses in an empirical study, in which we collect and analyze survey data from the users of a major Chinese
SNS. The results of the study reveal the SNS usage would be more motivated by social gratifications related to the maintenance
of offline relationship and information sharing. The social gratification related to the self-presentation has a significant impact on
frequency of visit, but not on amount of time spent. The social gratification related to the building of online relationship doesn’
t motivate the SNS usage. 4 tabs. 45 refs.
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