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Research on SNS Users’ Knowledge Sharing Motivation from
Different Cultural Perspectives

GENG Ruili & SHEN Jing

ABSTRACT
In the Web2.0 era, Social Networking Sites ( SNS) provide highly interactive platforms for individuals with
the help of digital technologies and internet recently. SNS ( Facebook, Instagram, Twitter, LinkedIn,
WeChat, Weibo, etc.) are very popular across the globe. People use these platforms to express and share
knowledge, ideas, opinions, experiences and insights. As such, SNS have become an important online
channel for people to share knowledge.

Individuals from different geographical and cultural backgrounds have many differences in their
perceptions, attitudes, beliefs, and values, which influence their knowledge sharing behaviors and
motivations. However, previous studies of knowledge sharing motivations have not evaluated these factors

through the lens of cultural perspectives. Subsequently, there is a research gap in relation to explanations of
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how culture affects the motivations of SNS users’ knowledge sharing behaviors. In addressing this gap, this
study looks at motivations and knowledge sharing behaviors of SNS users from China, the United States,
and India, three representative countries with significant cultural differences. Based on self-determination
theory, a research model is proposed to examine factors that promote SNS users’ intention to share
knowledge. The factors in this study include four intrinsic motivators: perceived enjoyment, knowledge self-
efficacy, altruism, and knowledge achievement, along with two extrinsic motivators: learning and social
outcomes expectation.

Sample data for comparative analysis was collected through an online survey. Participants were recruited
from China (N=170), the United States (N=187), and India (N=173). The results of the survey show
that WeChat has become the most popular SNS platform in China, followed by QQ and Weibo. In contrast,
Facebook is identified as the most popular platform for both American and Indian users. The knowledge
sharing behavior with the highest frequency for Chinese users is ‘ sharing valuable content created by other
users’ ; whilst ‘commenting on or participating in discussions of interest’ is the most important type of
knowledge sharing behavior for American and Indian users. Partial least squares analysis was performed to
test hypotheses and examine the research model. The results indicate that knowledge sharing intention
positively affects knowledge sharing behavior of users in all three countries, and altruism is the most
important motivator, followed by social outcomes expectation. In contrast, knowledge achievement has no
effect on the knowledge sharing intention of users in any of these countries. Other motivators are moderated
by the country of origin of users, such as perceived enjoyment positively affects the knowledge sharing
intention of both Chinese and American users. Knowledge self-efficacy positively affects the knowledge
sharing intention of both American and Indian users, whereas learning is only positively related to the
knowledge sharing intention of Chinese users.

The findings of this study offer insight into understanding the differences in knowledge sharing motivations
and behaviors of users with different cultural characteristics. Results suggest inherent and unique socio-
cultural qualities affect the knowledge sharing behaviors of individuals on social networks. These findings
have important implications for practice. Knowledge managers and SNS developers should first stimulate and
enhance user intentions if they want to encourage users to participate in knowledge sharing activities, and
then identify key behavioral motivators and their correlation with intentions. Furthermore, motivation
incentive strategies should be differentiated according to relevant socio-cultural characteristics of SNS users.
As with this study, platforms developers should explore the reasons for the differences in motivations, from
the characteristics of the SNS platforms and the cultural characteristics of the users themselves. Finally,
recommendations are made for future research, namely, a quantitative examination of the role of specific
individual cultural characteristics in moderating knowledge sharing motivation on SNS. 2 figs. 7 tabs. 94 refs.
KEY WORDS
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hoo! Answers, Askville, etc. )
H A 4.12 7 | Others 4.28 8 1.16 2
KPP & R 20%, LTS, 35 E M “ s
st e e o 90 A S S T AR
ENEE P 28 — 4138 W 4% 2 Facebook , FL RN R4 RBORRAFITHRELGE
YouTube ; E[1 3 JI P+ 22 i FiI BV i 3 1% 17 F P %h\fﬁ* ‘
WhatsApp [ 15 HeH 83. 24% , 63 5 T2 [ Fi 2 THE | XE | oK
B i b 5 798 R P R B8R R 254 =2 0 ( Snap- RATR A A 4.46 | 4.75 | 4.77
chat, Instagram, Pinterest, Flickr,etc. ) A% LG ﬁiiij :ﬁfﬁi% WHAT 4481501 | 500
= T Bl F 5 Twitter , LinkedIn | Social Q& A ;;;y:;} ~ ;ﬁ;\;ﬁ e
. LA F I 5.04 | 4.92 | 4.95

sites SEH 0T o H 2 5 51 1B A o ey — —
. PRI Rk A [ 5T R 2 b SR A R 4.3214.70 | 4.85

PBIHE AL - 5 #EAT RS 2 (H R 48 261
JEA B RSN, E P 2 A £
FIA-6 T 5 [ RER B2 P 4 52 R 45 - 5 A
ARKR A — 2k, X — 452K n] BE -5 1 T il
HRSCRZ% T £ S TR R BE P 32 DL TR
IR A K

X T DU AR AN [R] 2 B A R 3L AT O R )
B FT IR o (RIS R 25 Rk 4 B
o P R R SE 251 £ e 2 W AT
TRIARIE ATy R O e R oy A MR N
B SEERIEN L e o R HE S ] | P A

* ARG ERLREALAAR
D KA AR A 1T.6.5.4 37 B, H S
R ZATH KB HEARTHE,

RIS S 5187 98 7 fe i, OO
CHER A MR T E R A SO
FIRRRE” X — RIS AT O B4R 23 A IR

4.2 fRBENIBUERSS

SR O3 AT AR R R A A A B ] R ) 4 4
(AT BRI BEAT A5 BE AL A 96 o {5 JEE ( Relia-
bility ) 6256 2 4 1 = AT 5 00 56 K4l A 45 2R Y —
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et R M S R Al R RN Y T SRR
S 3 B — B M R 28 ( Cronbach’s o ) A4

Uk J R A 55 v 45 R R 0 — B0k R EOR
HEEEMEBTE0.7 DL E e 5 iR, e T

E 15 (Composite Reliability, CR) RAGHS . — Mt 15 EZR, 150 BH I 42 455 78 ELAT 468 5 114 P9 3B — 3K
M, AR CRAEM o ERGER 0.778 4 PRATATEEM:
x5 FERRENENRER
# & * B W E
TE | BT
%) o CR | AVE | #17 @ CR | AVE | #4f a CR | AVE
PE1 |0.848 0. 889 0. 873
PE | PE2 |0.897 [ 0.850 | 0.909 | 0.768 | 0.885 | 0.831 | 0.899 | 0.748 | 0.862 | 0.819 | 0.893 | 0.735
PE3 | 0.883 0.818 0. 837
KEI |0.868 0. 813 0.770
KE | KE2 |0.847 [0.783 | 0.874 | 0.698 | 0.913 | 0.833 | 0.900 | 0.750 | 0.830 | 0.751 | 0.858 | 0. 669
KE3 | 0.789 0. 869 0.851
ALL |0.893 0. 887 0. 876
AL | AL2 |0.875[0.818 | 0.892 [ 0.733 | 0.899 | 0.835 | 0.901 | 0.753 | 0.846 | 0.801 | 0.883 | 0.716
AL3 | 0.798 0. 814 0. 815
KA1 |0.924 0. 834 0.792
KA | KA2 |0.912]0.905 | 0.940 | 0.839 | 0.873 | 0.805 | 0.883 | 0.716 | 0.872 | 0.789 | 0.876 | 0.703
KA3 |0.913 0. 830 0. 849
LEI |0.859 0. 856 0. 863
LE | LE2 [0.921|0.874 |0.922 |0.797 | 0.852 | 0.790 | 0.877 | 0.705 | 0.875 | 0.800 | 0. 882 | 0.714
LE3 |0.898 0. 809 0.795
SEl |0.833 0.791 0.767
SE2 | 0.886 0. 849 0.814
SE 0.890 | 0.923 | 0.751 0.846 | 0.894 | 0. 678 0.781 | 0.859 | 0. 604
SE3 | 0.879 0. 813 0.796
SE4 | 0.869 0. 841 0.728
KSI1 | 0.874 0. 867 0. 837
KSI | KSI2 |0.852|0.798 | 0.881 | 0.712 | 0.890 | 0.850 | 0.909 | 0.767 | 0.863 | 0.801 | 0.883 | 0.716
KSI3 | 0.803 0. 875 0. 838

BUBE (Validity ) D)6 45 P 25 30088 FEE #4 L
BE T ARG i B 4 43I T 4
ok H T SR, R4 ) TS A TR ES Rk
PR N AR A 80 3 2a i A5
FERX SRR R A o, AR S e — AR
A T 2 (] 5 LA v BE A DG, R AR
b PR A |11 75 22 il MU ( Average Vari-
anceExtracted, AVE) , 4 #T &5 R R, i f A+
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AR T I SHE 0.7, AT A8 519 AVE fEL 3
KT 0.5 DAL U T B ASE 0 ) 3R 45 RS A 4 22
R PEILIEL S DX 3 RORE e 1A [ A ik g 0
T Z 6] AR A, P A 2 B AR B AVE
{ELA 5 AR 25K T 1% 78 i A5 LAt AR 1) A
KARE, WK 6 Frw, ZHAEA MR 50 45 5 1
PG R AT R LA B 1 X 3
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F6 XOMEERE
PE KE AL KA LE SE KSI

(v HE)

PE 0.876

KE 0.585 0. 836

AL 0.557 0.420 0. 856

KA 0.419 0. 607 0.375 0.916

LE 0. 498 0. 556 0.478 0.537 0. 893

SE 0. 444 0. 420 0.532 0. 621 0.372 0. 867

KSI 0.578 0.411 0. 690 0.417 0.513 0. 605 0. 844
(%H)

PE 0. 865

KE 0. 566 0. 866

AL 0.678 0. 640 0. 867

KA 0. 442 0.443 0. 409 0. 846

LE 0.715 0.526 0. 682 0.491 0. 839

SE 0. 506 0.591 0.49 0. 653 0.535 0. 824

KSI 0. 684 0. 663 0.774 0.431 0. 659 0. 599 0.877
(B &)

PE 0. 857

KE 0. 691 0.818

AL 0.815 0.709 0. 846

KA 0. 666 0. 688 0.679 0.838

LE 0.713 0.723 0.713 0. 662 0. 845

SE 0. 645 0.758 0.697 0.724 0.758 0.777

KSI 0. 688 0.761 0.782 0.691 0.733 0.771 0. 846

4.3 BORKGE:

T EAR R B SARE B SRR TS T,
i Ee /N — 3% (Partial Least Squares, PLS) X
SER T RE BB BEAT 20 # , AR ) SmartPLS3. 0 4R
BT R IR SRR A N7, PLS B
FHTF A /INFEAS B (0 254 O R ) 2 5 A B

FERIREAR B TTK . 32 H] Bootstrap H & Al 7 14
XoF = AN [ R 00 R S R o ) E AT 3 MR
FREECH 1000, F2R R, HRIE S e
ARt e R S E A B A AR R
435028 0. 670.,0. 701 F1 0. 741, F AR BT R
HFRITBACR . i T RS AT AN AR
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i, IR A E AR i B A i 45 RAE . 7EM
PRI B (KSI) 5 HiR =47 4 (KSB) 1 #%
PRI Ke KSI W AR e Ak ok AR & SR 50

0.201*a
0.169*b

0.158**b

NQE L ES T

10371+
0.425%%%D

0.216**c

0.367***c

_________________________

0.211%*b

0.326%**a

[ 2
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A2 P04 FH P IR 2 R R A 3 I 1 5 ) R R
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T BHAILE 2, 6 v [ 4 36 Rl 20 0 B RE 4 09 500
R 45 v G S B 37 A Se g AR 4, U B A7
FE B R IR T AR, ELORTTF M kT
A2 E AL 4 P AR R R A B IR
I FEIA (H2a H2b 37 ) |, 17 X B EE 4 228 0 45
FITERE R (H2e AT o HIIRH R RESh
L5 35 1 [ 5 W) 3 ] 0 B BE A 58 190 2% FH P R
IR (H3b  H3e ML) , 1 X v [ 4158 W 4%
F PGB E R0 (H3a AL o 2 ) LA
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0.246%*b

PSR S G, AR (10200 A 4G 36 AR S 1
AR E R, BT AR R RS
FMEACFER M 2 F7R | ERRR AL

0.413***3

itk

T

0.519%**p
0.365***¢

* p<0.5
** p<0.01
*** p<0.001

EMAREEANRERBEREMKT

o AL 2 2% P R S R A TR T e
R (H6a W57, H6b H6e AL .

5 e

ABESERAE B 3 Tk g BHE , 38 1 SRR (] 5
ST T ARSI 2 P RS AT A S AL
B A AR SCACRLET | 3o B [ | 5 [ i Ep
JEE =N B G S W 45 1P A DR RS X 52, 46
A fE /NN ) O R S T R RS S AL
R REAS A B A I A IR 7 RS T R IE 3
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KT HRBEREER

Bk 1 A B 4% BRRHK P& T 2= T & e B 45 R
Hla KSI—KSB 0.413 s 0. 087 5.882 i34
Hib KSI—KSB 0.519 ek 0. 084 7.880 %
Hlc KSI—KSB 0.365 s 0. 081 5.079 Bz
H2a PE—KSI 0. 201 * 0.083 2.415 Bz
H2b PE—KSI 0. 169 * 0.074 2.286 i L4
H2c¢ PE—KSI -0.043 0. 540 0.078 0.613 14
H3a KE—KSI -0. 052 0. 540 0. 095 0.612 i 4
H3b KE—KSI 0.158 ok 0.061 2.562 B
H3c KE—KSI 0.216 ok 0. 089 2.433 i34
H4a AL—KSI 0.371 sk 0.075 4,948 Bz
H4b AL—KSI 0. 425 sk 0.070 6. 066 Bx
Hdc AL—KSI 0. 367 ok 0. 109 3.350 #x
H5a KA—KSI -0.078 0.919 0. 359 0.074 14
H5b KA—KSI -0. 068 0. 205 0.053 1.267 1B %
H5c¢ KA—KSI 0.075 0. 406 0. 087 0. 832 B 4
Hé6a LE—KSI 0. 190 * 0. 095 2.507 Bz
H6b LE—KSI 0. 092 0. 267 0.078 1. 110 1B 4
Héc LE—KSI 0.132 0.221 0. 099 1.224 3B 4,
H7a SE—KSI 0.326 ook 0. 091 3. 466 Bz
H7b SE—KSI 0.211 sk 0.073 2.870 Bz
H7c SE—KSI 0. 246 ok 0. 088 2.711 %
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