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ABSTRACT The Internet has speeded up the transformation of social credit structure and provided
technical supports for credit information services. The network-based intermediary services of credit
information are important component parts of the national credit system of China. In this paper, the
author analyzes the patterns of network-based third-party credit information services, and proposes

some ideas for future developments in intermediary services of credit information of electronic

commerce in China. 8 refs.
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