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ABSTRACT Based on Social influence theory, this paper investigates the impact of three factors on the effectiveness of
electronic WOM ( e-WOM) communication from the perspective of information type and communication context:
information type (factual vs. evaluative), tie strength (strong vs. weak), and communication mechanism (one-to-one vs.
broadcasting). With 169 experimental participants, a 2 x 2 x 2 factorial experimental design was used to test the
hypotheses. The results show that (1) evaluative e-WOM messages are more effective than factual messages in affecting
effectiveness of e-WOM; (2) The strength of tie between the information sender and receiver also has a significant impact;
(3) communication mechanism can significantly moderate the impact of tie strength on e — WOM effectiveness. Based on
these findings, practical strategies for website providers and marketing managers are discussed and future research is
suggested. 4 figs. 5 tabs. 22 refs.
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