DOT: 10.13530/].cnki. jlis. 170026

BAMEXT B F AR P i AR R E R
ER MR

Zz R

N,

i AR, AR T AR B R v H A5 A P EE A B i TR X AT B S S R B R A TR A T
BEFLMR AR BRI 2 P T R Y FE P R AR BRI SR AR A AR SO BN DY 2 AR A Skl I, 25
B B B P i ) R B S At S E AR A IE BB (N TR
I FH TR 25 8 25 1, 2 42 3 S AN [i) 24 B 0 SRR (L A8 12 Xof FH P 43 D e 2% 7 o ) 6 A AR LI B R S i, F 5
S5 DR o ey 115 Bl 32 %0 S P 6 o B 5 5 o EL R B 5 @ L S A1 A T B8 ST (L AN A0 A A1 (L 2
FER R (D E B (5 T RE Y DG FR R B I0] 11 5 D PN 2 I (AN S Ao 3 0 B A 1) i 3 e SR T ELAb
AR T I ; @rh S (BT s T B AR BUE AR i, 13, ® 2, B3k 68,

Rkl BFEMER BT PERESA O BANE O WEE R

wRT G252

The Effects of Perceived Value on Users’ Satisfaction and Loyalty
Towards E-book Reading Applications

LI Wu

ABSTRACT
E-book applications, such as iReader and QQ Reader, have become main reading tools among users in
recent years. Despite increasing research attention to digital reading and E-book applications, published
literature on this topic primarily focused on the industry development and product features, while few
studies addressed the issue of usage and evaluation by readers. The purpose of the present study is, based
on the concept of perceived value within a user-centered perspective, to examine the key factors
contributing to users’ satisfaction and loyalty towards E-book applications.

Drawing upon PERVAL, a four-dimension measuring scale widely used to assess users’ perceptions of the
value of a certain product/service, this study firstly divided the construct of perceived value into five sub-
dimensions, which took the particularity of E-book applications into consideration. The five sub-dimensions

were social value, price value, content value, interaction value, and interface design value respectively,
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among which the last three dimensions were from the original dimension of quality/performance value in
PERVAL.

A large-sample questionnaire survey was conducted in October, 2016, with the target population being
adult users of E-book applications. Structural equation modeling was adopted to investigate the hypothesized
relationships. Results indicated that users’ loyalty was positively related to their satisfaction and that the
different perceived value dimensions exerted different influences on users’ satisfaction and loyalty.
Specifically, the perceived interactive value had a significantly yet negative effect on users’ satisfaction, and
the perceived interface design value and price value had significantly positive effects on users’ satisfaction.
Meanwhile, the perceived content value not only significantly positively influenced users’ satisfaction but
also directly influenced users’ loyalty in a significant way. Last but not least, the perceived social value
could predict none of them.

The above findings have both theoretical and practical implications. From the academic’s point of view,
the present study and its findings not only fill a gap in the current literature and add to the body of
knowledge on the E-book applications, but also enlighten us to reflect on the compatibility of socialization
and reading during the reading activity. From the industrial perspective, the results of this study can help
the E-book applications developers and operators understand the factors influencing users’ satisfaction and
loyalty, which in turn allows them to be better prepared to attract new users and retain existing users. 3 figs.
2 tabs. 68 refs.
KEY WORDS
Digital reading. E-books. Reading apps. Perceived value. User satisfaction. User loyalty.

TABE 1 P it B AR S A 2 1 B 15 A B
&P R B S R, w52 0P
e i i P S ACRT LA A e SO RS T

0 35

il

NN SUSE U NCRVEEAUIEPN 2
M, 0B A 1) i Fi b BV R A 1 45 ) A= 7 3T
PSR MR M UGE ', {20 14 70 44
Pk THRHLE AR B K e A 7 B H 28 58
il PRy I HBA HECIIRE, BUAE R AT LA
15 Bl A% 7 B i TR B 132 195 ) —— A S T ¢
wRR B, N2 DI RE 2 0 A 0m B L T Y
B s 5 L NI T RE AR A, &
Je— R R PP, B AL B 4 R A AT AT KT
Bk b AT, G0N A IS5 R AR BOR IR 55
T2y S e 3 P T 5 26 2 S 114 B 13 % 7 o, £
375 R g T WL S D ] 352 48 . AN [R) T — B
SCE A BB P v, LT 5 1) 152 P e BOH T
LR B B 55 (LA SR 1 5 A0 P A3
BT o fHS A AL A Bl 152 % 7 i — A H

BEM+=% $="# Vol 43. No.232

Fe M H AT LIS A N A, & F AL,
TFRAELTHEE

AR v L 8 s RIS e 2 A1 FR 57 14 R4
Pl ] ] 152 0 s 540, 2016 4F 3 [ 0N ) 32 F
TGRSR T 28.3% , A XL T 45 b 32 4k
(3.21 %) Tl i 30 [R) 4 B N 25 4R i P 43 B 3 F
(4.65 7)) TRl B, B W% A 1 B 2 1 152 11
35 A A T 0 B Al m O A 0 ) B R T
P H AR IO P B T R T A
A PO S 24 SR S B A QQ 1] 332 B4 7
BRA P e i e a4 L A5 0 e IR
HL 45 D 132 2 7 o Y VAL A e AE AR TR Z 52 W
FHPEY B AT 9 A 5, X RN SRR A
A5 B 13 1 i 94 P AP RN S LSOO
RABETE I AR e B, B AN 2, 8 2 SCHik



F R EBNNEN BT BIRE A n B A HEENRHEN R

LI Wu:The Effects of Perceived Value on Users’ Satisfaction and Loyalty Towards E-book Reading Applications

R MR R B, R AU W A L
HRZH A A L5 & 10 28 56 8 25 )
Wi, SE A RGERA R A AR SERCR . i, A F
FNERNERAEAT  HER T HRiER
9 4 T RURE A, TR T S W P 1 R A
ABICRE AR G I B, U7 B F 5 A 5 e 2
% PN AR I 5T

11 SR S o4k

VER AT 58 $5 o &5 A AE 28, SR A (6 R
F OB 2 W A 30, i BIS 5 B R
F BB A5 B AL BT 45 T 19 7= i IR 55 AR A
AELLHWET ) FEIEERE | Zeitham] 4511 T ¢
F RSN (B AU S S, DA BN 2 <
FFE RIS O3 1 A b 0 35— = S SR T A
FLEMATEAN ) e =2 B (R P T T
B = 5 O R HTC SR BRHAST H BT A 1 B
BHIWT, Zeithaml [ 5E UARE] T 245102
AT, 7R — 0 XAEZE R P Z 4 PR R
T T RN AR B I MR
FHW TG B LA B A oK B R B AN (R X —
MEE:, Lim 55 BB 10 204 B A X 4 R EIE 4
R B A R 25 8  BEAE N

JAE IR 228 5 #8IA hy JE 2 —
AN SRS B F gk 4 B A ELAAR B o oKk
FHIT  Holbrook 1 Hirsheman FA7E 1982 4E k45
HE AR DR A (I R R 7 A A S R A A
PRI Batra A1 Ahtola 75 M 3ER] F 1
WA H T 8% R A0 A S A =2 AR X A
JE B, Sheth 458 AL S (EHE 4R
TRV 0 A e B (RS 001 R A 1
DHREM DR (8 A2 R ) . A X T
SRR Y G R 4 A A N
FE B AR W WA BeRE Bl Hoh
(0 ZAFAN AR TR 8 7 7= T S8k R
PEFNAS SRR & 2, 10 A I8 7 A (B
AT v 3 B A 7 A B e SR AR T A

M 2 B M 8 0 7 B R R HR A A S
ST

TE WL WD AL ) R AE R A T G 3L Rl
Sweeney Fl Soutar /& JEHE H T K M 4 A 7 sk
HER PERVAL £ 5 [0 i 3%, X it R 5
TRAVE Y YA HERE A R R A2
YA RSO AR R R B BT
T IR E 0 7 T A 1 AL
R A2 (B2 P Al = 4 e ak 2 1 FR A
AR, ks A 18 2 45 T 0 9T 7= A 1 e
F I 4 AR, T TR/ 2 IR (RS 1) A9 2 FH P
XoF 7 A R R B IR, A
B PU4E R 2 PERVAL B R BIR B2 )5, 18
Tz R A B R ARA FER A R
R P B A5 Bl 5 5 vk 4 (IRl R, R
I A ST 456 HE 1 B 2 0 7 i P 2 R 2
TSN DU 4 R 1) St B B R R
I"ﬂﬁﬂﬁ:

RQ: A P 2d ¥, F F5 ik & P 3% 6h & s AR
o Y I M R AAT A FEE 0

1.2 A S

RGN E— B W B R T 8
Wrhdew B M E, REANSEIEE, M
PIFIEARMIR S BT, BN (B
X TR JSCAR RIS H A0 LU 3858 I X6 7= il 1 A
AT, T 15 2 2 P 5% 7 A 4B T 7= A 1
PR sl A AR B oz [ i T A
T A R 8 24 B Be (LS TE 260,
SRR P X 5 B AL R IR 55 1 6 R 3T 1
INFRR B (R AR TR ) 5 ) 2 0 B A 7 i
ZIEARE A, RAE WS P X 3 A8 e 42 )
R S A G R UL JRE ) R =2, A
B FE AR, T B R R PR E K , AR Fishbein ANl
Ajzen BIAT MBS RS2 A
Wl f), JERTAR 2 SEUERFFE R RE 2R B T 1B A0 (B
ot JFE P 1 2 B LA I [ s R R

R, A BF9E 1 Se 4 th an R Ao IR .

HI: R P -F 8 F kB P b o) B i

2017 £11 B November,2017



?@Q%ﬂ‘#ﬂ. Journal of Library Science in China

1.3 RS Bk

TE IR BRI 98 SCHk v 1 2 2 H A
TS RAT Ry A I T % L AT 3 A
Y Chang %58 AR HY SEOHURE SR AE (14 2 1
T A S A SR R ]l A A Y SR AR A DG Y
W SRR RN T A T R T
S AR AS B LA TE T B B (0 R
AR P D 2 o P ok gk 8 o R R 7
M55 £ B sh R 2 —, J&F I, Sirdeshmukh 55
NI B R —Fh R 2 B A, 10 8B
FAR AT N B 1, B — R % B AR AR
AHICHY B AR #S AT A RS, S B ARt
At R A o G E AR DR, R 1
MR LT e g AP Rk g, EmismsE
B AT, Xt AN TR) = A4 I (A4 He T AR 45 STk
FR L8 IR 55 4508 46 ) 19 SIEE 43 BT #8843 31 56
WE T PIE R ROCR )

o Rl T R Ao N1 e T N 0 P i
PRI -

H2. 8 Pt & F 3 ik & P i
DACRE S ARS8

9 B dm 1A

L4 LT SIMRE

AN BT PP T A T T
—HEE 7 IR 55 B I, Oliver sLHs i
TERESFUE P T 9% Z 5 8 1 B0 i i
55 BT 55 S BT 2% Sz HEA T X AP = B
AR O N T i WS I DR B E 1)
RE P 2 () 5 F O T A B B RS B
AR Z —  LIAERZ DR
T PR A Ay 552 e FG G BRlRE fY — A B E R
i IR T B R A B E R
M EZALYE S TR SR 7 S s
E MR S5 I, AR A P g, R A M S Y T g
PRI A A O BRI Y
R Rl i R 1 7 s R 25 Y e
2 PR i/ I 55 1) 3 T R 8 I 1w 52 0 A1k

BEM+=% $="# Vol 43. No.232

>

I B, I e
S

TR 5% FFL 036 72 R FEL Al A O R AE A2 1L
R A2 A I T AT P A, AS B 5 A EE A T
F XA OC FR [FIREE AT i T A3 B s & P o Y
FH P ETRIR R, I 4 B4 0 T A SO s — A
FoEMRIX -

H3. APt T F kR P amtyibh&EEE
% E Y e,

SR S BE Y T 22 A

2 WHRFEMTE

AHTFE B H AR I8 A X R IEAE ] 43
el 332 2 s B ISP, F 5 07 R T AL ) 2
P B RN VTR IR G

2.1 fERUVDSR

FEBLIT ) Z A7, PR 1 56 T R £ 5/
YR , 2 H B2 T A (L A Y ) il
EAS AT AR B R S e X e
R0 O (B AR AR N
VIR 12 PAHR (B L4 6 N) iS5
HREA — 4 DL A v 1 P 1] 152 2 P i 6 48
Do VTR A4 FH P Xk v 713 1) 352 2 7 S 19
PR B 5 R A o ROk S
(877 T (9 BAA T v, ViR IR TR 248 90 434, R
PEVTERIA 73 B 45 R | AR IF 7 K5 T S i o A6 1
Hh Y B R B 4 A A S A
S EAN S T B (L, FAt =4 B (TS
{E RS O (A 1 00 (5D RIS 4% S8
SC, N E AR T X8 B 5 D] 52 2 0 s 1
A BT T B8 B RO, B S A0 (e R 4R
X 38 ek R A 1) 152 2 P i 5 AU A T IR L Bl A8
AR EARY T 5 T S50 (8 00 i T X e
T AR B 35 P i ] 12 SR T T AR B A
U

2.2 [ BRI
TEFE RN VIR Z ), SR BT T R4



F R EBNNEN BT BIRE A n B A HEENRHEN R

LI Wu:The Effects of Perceived Value on Users’ Satisfaction and Loyalty Towards E-book Reading Applications

B, T8 100 A5 [ 12 25 7 3t (14 AR felE
HESS T RE AT T, #XHx 100 4
[8): FF R AR &L 723 BT ( Exploratory Factor A-
nalysis, EFA) T 15 21 1) 25 5L by B 5 i 2 452 780 Al
PARE ) AR T ARAF S 5 A

B2, EFA J I 0 155 2% M 1Y il A 1) 20
S0 PR AR R AR A R R N T —
2. SERBAWITE R B P SR S 1
XM BRI RS EEMREENES, I
AN, Berghall TA A S8R £, 7 25 B A AT R A 4
JEE W25 B SRT D43 A A R R A T
Oliver 5t it FUISCRE B $2 1) 17 SRk B2 B A J—
T IRE—A T ) A, b s R BUEE i At
S PO S B ORI, Ry
T REAETE Oy b8 s B 5 T P LB Y G
F RS T BN (X — 4, HOR,
RS2 3% 00k RG> ) T (< B
A B2, oA S F Al o 7 B 1
B2 g ) R A AR A B8 — A [ 35T H
T B B % g BT R AR A R N AR R Z

) A A [ AR 45 5 HF 10 S A
HREA IEH] 0.4 (FARERAE) . TG IR B
B4 A2 B % SRR R0 1 7 ) 5 B P o fE
PIRT 0.07, 7T DL ix 653 £ 32 #8 B A B4 (1 Wt
FEAHREDY

25 LTI, 75 AN {8 1Y 2 B2 455 7 Y B Al
b B AR A/INGLRN ()48 U Y 45 51 AR 5
TSR P X H S S 2 i SRR A (L
ER AL E M IE N NE . B3 E
FA B ME, LIRS —FE AR
BCALAHRE 204 T 5 P L AR i

Hi. AP atd T $ 5 P e R it o
WAL (Hla) M A&MAL(HID) . A5 H{L(Hle) |
ZHHAA(HId) Fo % d % 1A (Hle) £ @) 2
FRoa L E

H2. A P b F 5 0 i & P oo 09 Bedm At &
WAL (H2a) M 1E(H2b) . A 15 (H2e) |
B FH4E(H2d) A= F & it A48 (H2e ) E 1 %
AR S0

FH I, AR BIFGE A S R AR LN I 1 TR

Mt E

S ---

B

e S

Rl B E

E1

2.3 IERMPE R RS

e IE RS, BRI T 2016 4F 10 H
FRARITF VR AIE , PR SR P AR5 (7] 46 AN 2 1) 6
LG R, Hop, 405 M % £ 5 B
XA S AR | m i B AR AR B R 3 R,

KRR

TR 2 7] 25 U] e o R0 2 1l B ) Ak S I (4
PR 5 ) SEAT (L R AN B, 72 1R Y i
T T P R A R R R AR (18
FeVA B 27 “ R F A2 A IETE R SR AT — 3K
R AR B % g (SRS T H AT A

2017 £11 B November,2017



?@Q%ﬂ‘#ﬂ. Journal of Library Science in China

SHPRAT AL A B R R QQ BEEEAE NI Tk
TP o) o X E R E R
ANt AR F H A B R P i 0 AR
Ho N R NS 5 NG HEE RS-
IR, BRI S, hS 54 F GRS
R P B — 0 /NAL T (LG — [ 32 28 i —
MA5%5) , S 54 NSHE W P A L&k
PR B 20 TETFHLFEME S

FEIE R 5 oy A 50 BT v B (i A% 0 A8
NEAN, B EHE BRI E R AR (1
=HEHRI, 2= LR, 3=—M, 4= L #E
[A], 5 = FF # 28 [R]) A TR R X e A8 w1 ) 200
FERO B B R R B, Horp R) S b I A
LR AR R WAL A 3 4 24 Cronin
2 ANF Kim 25 A SCHR0) i e B R
RINERMEREE (0=0.85) , K H Dick F1 Basu A&
LU ASHIF ST TR EE IS B AN AT oA A 0
PR, ArE B3R (4 DRI kIR
F Reuver 25 A A Lin 458 A SCHR R &1
e 3k (JRSE N 4 A5, J5 = 3 A A )
T Koller 25 AR Ryu 28 A0 SCHRI .
T 2 b A () 3 2 P Rl 2 R Y o
4 0.90, 1] WS (5 BEAE# 4F

TEFLAN BN (B A5 B v, o k23 401 A A
A 00 i £ 25 1 J2 Sweeney %5 A FIl Chang
AR R T R A 3 AN, A R
WA AR R (0 =0.90) ; J5 & A 2 ANl (R
ek 3 AN, JEMBRE 2 A4, (Hd ik B T
FAZRE AR (0=0.70) . FIAHI =R
MARAE B 35 J2 o DU 4k B A5 op T e/ R B
TH” At L, AR H 5 B8 32 % 7 o 1) R
PeAnA iR . Horb BRI T A E (4 A 18)
I, a=0.80) FIE B AME AR & (3 AN, 0 =0.82)
ORI 2 R e v N S a1 R L N S
APP BIFFE BRI 45 A T AU B 45 AU/
YR EE I . e Je , AHIF 5% R =38 180 H )
SO, X 258 H i A T Parikh 28 A
Cho 45 A 7 SCHR T, P 7 — bk tu il
MRS (0=0.81),

BEM+=% $="# Vol 43. No.232

3 HIESHRER

3.1 kg br

BRI 2 0d [ KA %S g Il 5] 700 £
i MR R ER L S 2 B8 HE R
HHFE IR LA BB 2R 557 1, Hob,330
13(59.2%) 2k A 40T A1 4, 227 1y (40.8% ) 3k A
LI, PR EE T B (59.8%) &
ZPERF(40.2%) £, 35 F LT RER A
daxt Ay, Hid<18—22 %7 f1<23—25 %7 (i ]
FAY 55 b 41.79%H152.19% ,35 4 UL I P R
hi 6.2% , IRICA NBERT 5 il #5 &, Py
HIA 1 000 LLF” (41.7%) 1“1 001—3
000 JG” (21.4%) WA P B3t il ol 63.1%, iX
S FRHIEEIE B 456 5 WL B & A 19 (2016
R Bl B i 3 (AR ) SR G il ) I 4 1
PR B HTE R R R AR U A R
A PSP AR X UL D
FP 5 Hef 3 70% , 3 0 12 5 A O A bl A AR
KRR (UHAR AL T RMAINE)

ARBFFEFFH SPSS20.0 H % FH P A F e 1
P R P i ) AT A T B b, £
RN, O H 07 A5 B P H
FAE PR TR 2 AT QQ B2 L i) 43 ) /2:28.5%
N 17.1% , 3 P 2 B 52 FH P G e L 5
BE R P, Q%R R A i 2 i,
FUREIXAN T T 2 B )N Sk R AT N HRRAE
R B — K 1R B RS, R
10% , VALK AR, 4K Z A FH — iy FH - mr i
TR AE 3 (40.8%) , i REFR P = KA FH—1K
R AR R Y 49.5% , @
KA AR L —JE W, 3R B A
HF16—30 434" B B2 (33.2% ), Ho®
“31—60 20 4h 7 (25.5%) A1 15 434 L7 (23.
0%) . M7, RAARE] 20% 1Y H 73558 K
Be R AL T 1 AN (LB 3) . D& E T
RO N AR LRk 2 3 B BUHiE o BT R W
Ji 94510 (40.9% ) FHLTEBE (30.2% ) FIfE IR



F R EBNNEN BT BIRE A n B A HEENRHEN R

LI Wu:The Effects of Perceived Value on Users’ Satisfaction and Loyalty Towards E-book Reading Applications

15 (25.9% ) J&de 32 1P 75 R =R Y

180 7
160 1
140
120 1
100 1
80 1
60 1
40 1
20 1

160

116

137

90

54

& 2
2001 185

128

IVEE R EESVE: 1 EESVEIE-SIVEIE-F 8 8/
RPERBEFHEEEPRImE

139

41

15440 BN 163044 31—604-4F  1—24 /it 24/NEF DL E
E3 RRERBRFHREIEEPHNFHERK

3.2 R

HRYE Anderson I Gerbing BT 42 H B 25 0
Brige 0 A B e e AMOS21 B rh AT 5
WE 4 B F 4> BT ( Confirmatory Factor Analysis,
CFA) , LA 300 B A5 70 (9 it 5015 B RO X A0

HEFE( Composite Reliability, CV ) J& &
WAE SR I AT EARE 2 —, FE45 1Y 7 R
RUSppreh B H R CV BN EDE7E R &= 1Y
fREERB, A G FEE(EAE 0.6 DL, WY
(9 PIFE B AR g 1 TR ARSI
BB AR CV {4 T 0.66 2 0.90 Z[H],
BT 0.6 LA B 540, A e b 1o pr v Ak X
FHAMETE 0.55 & 0.95 W IX [AIFEE Z i, [[ ke
FUIHFEATE AL AR LA

H  2 dH B & ( Average  Variance
Extracted , AVE ) J& 8 76 722 &5 7] LU B HC 45 b5 A2
ARSI, 2R EGRUE N E BRI —,
AVE {H&EAELE 0.5 KL ESY BUEsK, 2R

EARAR BRSO T AT A ARAE . SR 1 R,
AWFFE TN E - R R B AVE [HARTE 0.5 LU
b U Y 1 55 AR AT SR A BEOR
I, S 74545 DXORE B 2R, Bin AT A8 B AVE
FR-F- D7 RAAZBR T2 A8 5 A AR B A AR 5C &R
B B RT R I, E AR R X —
KXWV T AW A AR B AT B Y
DU

3.3 Hiko

e B A AR R LA R A I AR AU 2
Jei AR5 I 445 ¥ A5 18 2 A Sk 56 3F T 4 1 14
WHFEIBIR . B DR B3O 55 M SRS AR AR A 57
FRAELA B 35 b 20 250 455 45 HH G R LS 38
T OXCAEXT R B B R KT 0. 05 (CRIL B
JK3F) , GFT Al AGFT Z K F 0.90, RMSEA /N
T 0. 08 GERACAFE) 8L /T 0.05 GERL R 45)
NFI,CFT il TLI 2588 (i Bl B HE 8T 0,907

2017 £11 B November,2017



'f'@ﬁ%ﬂ‘#ﬂ. Journal of Library Science in China

1 WMECEELEE.EAFEEMNAVE &

% & Aol & [ 7 AR B T AR CV AVE
HemE 0.88 0.76
% A EBAVIF & 1/ 1 0 2 7 DU I+ B AT B i B ik 0.77
& I EBA JFJ& (91578 20 7T L8 B A R 1 4 e Fn 4 0.94
1 H EBA JFJ& 1732 78 30 #E AL R B A B9 AR 0. 88
i S 0. 66 0.52
ST % 6y A EBA 4 B MRS B A T DL B 0.74
OB R IE EBA #Y A # 1B A A A P 0.71
WA 0.81 0.52
EBA # # F & oy Bl i g & 0.72
EBA # 47 4 ey i i & 0.72
EBA # £ # [7] 35 79 2 B Bt B #7 (A /N 35 30 #7 KR 0.85
EBA ##E 8 [ ) A R B (Hn B R D) 0.55
B fE 0.83 0.63
EBA HE TR 5 L4 0% R AT 0. 84
EBA B TREHAMEHFFRAELZR 0.87
EBA 74 B T 4% 2 47 £ F A 3 % 47 69 1 & 0. 65
RE A 0.79 0.57
EBA # 3 R & K5 H 0.82
EBA 448 X B 1B 454 R E Wy (W if o 4 FEFR) 0.79
By R EBA W B R\ I EA AREN 0.74
WEE 0. 85 0. 66
oAt EBA 8y 3 (R 56 % & 0.73
AaatF AR X/ T EBA LR EHFE 0. 84
WA A EBA TR B3 78 30 2 & Wy ok 0.87
B E 0.90 0.58
¥ —HLEREBA 0. 80
R R H AT EBA W E % 0.85
BT fe A Ho A 18] 382 7 R/ T B, ok EBA AT 4% 16 4 4 0.78
R¥—H L EBAE YRR EE Sty H ik 0.72
oAk S FF EBA T B 39 5 0.78
B 3 A HE 5 73 7 R/ T B R 2 4 F | EBA 0. 67
A B K K, R4k EBA 0.71

D% # ¥ EBA £ E-book Application BT REE R %) 8 B,

BT AL XS AR AR T X (254) =
855.06 (p = 0.00) . GFI = 0.88, AGFI = 0.85,
RMSEA =0. 07 NFI=0. 88 ,CFI=0.91 TLI=0. 89,
AL, 2R AR R IR B AR . 5350 B IE
FEPR LR, U2y 0 2 A B A2 A ) 5T
AYFRZE S ORI, AT A AR AL YR D (AL

BEM+=% $="# Vol 43. No.232

T AT FE B R AR T I S B A v
TEAR i 2 [ B 5 2%, i AE B A7 B4R pR s i 2
A ICZR XA B0 T Xk ] — 722 o ) ) 39T 7
738 24 1 3T 60 4k B AT RE 2 5 45 0l 9 3R A4 7
RO R IR E AR AR IR B, AT
R ek R0 RE Y 25 B 4 FEE B4 A R 35T )



F R EBNNEN BT BIRE A n B A HEENRHEN R

LI Wu:The Effects of Perceived Value on Users’ Satisfaction and Loyalty Towards E-book Reading Applications

REAOAT R 4 BE Y = AN TR0, 43 0 1EA T 4T A Ak
FRCRISR ZAN R A B ) | 28 )5 X B A
IR 7 B g B 2540 Jr RS AU A Sy i
B PIAE AR, TERAEIEIE IS, 45 A4 45 Y
IR ZEAU AT AR B TR (W% 2) , M
— R B A R X AE X N B S 3 A R AT AR /N T
0.05(p=0.00) ,{H1F &0 Kline FF$8 H &Y, X {E XF
FEAZ B L HUR, KEEAF B AR S RE0Z
B D

2 R TS R AR IR AR, o,
J Skt B 5 ] 152 7 v P i R O I S R
FCRRRE (H3 7 ) o R FES — 2RSS — 4
MR, A e 352, 50 Ah—Se Pl iR 4
ELASRUE, #2505 0 V9 R LR R
SR (Hla A1 H2a ASRSL) , 100 P9 28 (B X

T 5 R R R AE A S 25 VE ] (Hle A H2c
BESE) o TRIESE, A0 A (0 SR T 34 1 B 06 v o
JEHREAT IE ) W 2 A (H1b A1 Hle BT ), {H
Xof R BT BB 1Y S R e (H2b R H2e
ARISL) o S AN R S R R4S 1 Sh i B
% 8 S5l R RE L 1) AR f (H1d AR
SF) , RV AR X Sk B e A B AR A (H2d
ANTHAL) o IX LI [R] RN A (A8 % il R R 1
R 519 , %ot AU 1) AP R e (B 3 o
BEREATTAERD) 185 56% . MAEFII /N L4
FRESNC TR Xehih 7 5 MR Ay b 1 R A T 1R
P, TR NN, 25 58 3 N 2 (E R i 5
T R T R | 12 i S B s
BRI R P R o BB R R R B
it FH P SR A S R AR B LT S8 4 — A

®2 MREBIEKVELER

1 B 42 SR (AR FrRfEiR I - e 1 iR
Hla B E <A E -0.04 0.02 -1.04 4
Hib B <A 0.17* 0.07 2.31 BT
Hlc HEEE<-NANE 0.28*"* 0.08 3.91 #%
H1d WEE<-ELHME -0.15"* 0.04 -2.98 E4
Hle | & E<-REIHHE 0.51%** 0.06 8.58 34
H2a B <~ S 0.01 0.03 0.25 B4
H2b B <~ 8 -0.02 0.06 -.38 i
H2c B <— A A 0.13* 0.08 2.24 34
H2d BT <- D -0.08 0.04 -1.60 18 4
H2e | BWE<-RWZITNE 0.10 0.07 1.75 i
H3 BRE<-HEE 0.62"** 0.08 9.30 2

X?(149) = 467.90(p=0.00) ; GFT1=0. 92 AGFI=0. 90 RMSEA =0. 06 ,NFI=0. 91 CFI=0. 94 TLI=0. 92

*p <0.05, **p <0.01, ***p < 0.001

4 it

AR KIS AE B R0 D 2 R R 1y B I
S5 SR /NN )2 TN E T O LT
A5 B i S R 4 L PR 4 2 B T R

£ 1 ) 5 A A I ) 2 2 ) SRR 7 o
X EL A B 1 2 s ) P 0 R R
AR VEFIPLEL, 5, X e 52 A B3 7
YA TN LA Z eV AE , S R 280
FABVZHL B (E Ry Z e 5 H
ARSI T A IR I R R A AT

2017 £11 B November,2017



?@Q%ﬂ‘#ﬂ. Journal of Library Science in China

N BN ABLAE Sy 22 4178 1 ok %o o 2 B2 TR
Foxt o R AT R A TR
5% 240, , 456 Sweeney 1 Soutar $2 Hi A9 B M
R PO4E e A B i 3R, U 3R 45 A O SRRk
HUS A A 25 228 B2 0 W o5 L3S T — IR 523
WFRIRE , LR, X LE AR5 & I FeAT 13 T
TP A O TRAT 52 e F P %k 15 (] 352
B i Pl T U AR AR DG PR R ik T AR &
WSZME, TR RIFRATIES,

4.1 KT HAP SR/ IR K R
TERRE RN B 4E BE v, A BE S fR (H A
RATHE RS0 24 & 53 H (65 1 6 5/
AR S &, BETER W, PO HL T P 3
P S ) SR EL B A (B A AT TR S P S
BRI RECR, TR EEIE
T6] . 2 S SR T LA 5 {3 5
T T G ) S MR TP B B DREE , K — &5 R
AN A TR AL 2 TR Y 2 0SSR B 5
GERAAE NTER OCHE . PRAETZH W B X 75 D4R
R B EIT P WF, K At A2 v sh LS P
BB AT Z EAFEIE ] 3R R T Bl B
X BT 95 J Ak 25 Al B 132 % 7 o i) BIF 2 R W
FH X 24 5 7 i Ak S AT A DA R0 55 06 A
FRESE A PR WA B R iR st
XHRIZEX GBI T M S5 e ——4E 52
P B IR 55 3o P 00 8 B T W R Y
AHITFE B FE RN G2 L A3 B B A 0 e, T
TG it 3l R LA A 2 fh D 1 R B A T
AE, PRIt T Bl 1R A A5 R 55 At e A B 332 5
Uit MADEITSE BB I F SRR, oA i JLIE 5
SEHCIBET SC AR M T RUE AR AN IR
S5 Jert o ) 5 s T 4 14 B B 9 AR 1
TP A5 S AR T Sy AR R S R R B
OBl 352 16 2l B B T 2 B I ] AR
J1o FEVAAE A F 5 09 G5 AR b A s A
BB BT RERL I AR P A S L, T
T I B TR I A, sl o A A S R L )
DRERSCE X A 2 B BeA W Wiy a5 b, A

BEM+=% $="# Vol 43. No.232

FERIR T4, 5 M MO He 2, P 7 Y 32
VL 5 I T S8 BE I i A 1 TR A 6 42 e 1
B PR, X S O AL B S S RERY
BCE AREAN RE AT R TH T P B Bl 332 R 58, S i
R LA B 32 4 < 2 A, W LA, A BT
FEHYE— R LR Z BT AF a5 R ) IR R Fed]
A LR A A AT A A2 Al B 1 B
(RE% kS

ANTF) A% G Bl 32, A2 A ] 135 58 R HF 3] 152
FIAEAS LB 4545 ok, 11 P 75 B 132 0 2 v m]
L5l A {8 4 I i B oy SR AR LRSS
FONBIER Hh Dok, #h 2 AR 0 3252 21 1 HOR T &
PRI S5 B A 38 B, AT PR A+ S8 M EL 3
DIAE AT LASRETEF o A0 D e A 0 Al U
L E ORI A S s Aok
ELTE AN AT 6% e AT 205 2R i Ji& 7 1 D] 152 A A 58
HE I FRIF AR 4 6 B, P AEA BT AN —
FEREMS AR 4y S 2, JU R A P 7 ZEU0IR 19
Be) AR BT I, PRAT AL AL T Pl 32 2 7 o v R
RERIL Y fl A 428 B3 i R IR 45— it
TEM A A ——RV5 T 20l & . A REH
SZIE RN U AT AT TP AR
FATACRE b i B 55, SR JH LS LI I SR R ALY
AW T ATRAUE, A1 A A 2 e
LT SR AT T s, (HAN R T
W, SRR R R AT BRI P 2
PR XA B A P AE B e P
s 2L BOE, A FEE B B 7R B 2 5%
W FH P B B AR, 3 5 R I O B 2
John Sweller (1 2\ 1 £ fif 3 1% ( Cognitive Load
Theory) A EIT A1, BT 9 IA %0 67 7o J2 4 [l
AP RS N AE TAE A2 b (% T3 2l i 42 95
Bkt | 24 S0 A 7 B S R BT RE R 3
M, A2 SR M I ReR Y A JEHEE
AT REEAT IO P IE AR OG5 S, T X 2
LS R 2 P e A DA A S
S AR D SR, 53 AN, 2R VT B
Hh A D) 3 A 2 X A B RO R k2R
FPE B A R F 5 H /2 T BiRAR



F R EBNNEN BT BIRE A n B A HEENRHEN R

LI Wu:The Effects of Perceived Value on Users’ Satisfaction and Loyalty Towards E-book Reading Applications

A5V TR I i v R RE AR B9 5 M B S2
B R AL AR FAA S ot 5 H A
RZ 7 3% b A A A S8 LB
FN DA A SRR R . 1E W24 95
“ZE WA AR IT R e AR e A R R B
RN, TS MO T A5 rt s, $ 5t 1
HIRL T AR O 3R i LA
R AR RO T — S AR R A Ml i R . 5
W85 0 P 6 T/ B R T B B A7 o S

4.2 SR T HAd LR O 0 55 W R %/ S
JERR &

ABFFR 3 — A EE MW K B, 12 A
X T B AT A A BRI A R v,
T E AR el 2 3% (H Rl A N2
UIRIENER 2 (SRR DADO i b NS aab st
TRRE o DAERRION B4 AR DR R, 92 N B T
BT B e 252 Wi P S BE Y PR R 22 A
A ERK/AHZET L, Fomell 4 A
9, PR 27 i BRI iR 55 2 05, a2 345
W, PRI Bl e A 06 6 T RE PR A e, AT
ZAEPEA T L A R] UL PR
IR 457 A 6 B R AR R T 0 I I R A
M o R VA AR R A I P RO R TR i A
TCEE T G DU FE I BE G 5 Ah AN TR T R
i, FH P AR A — IR 590 VT S0 1 A5 19 o A A 3R
TX G WA TE ) 22 S0 R R AS BT S 1) b 3k 46
SRARBE TR DI S, AN T T H I %
F i T S AL 1) PN 2, P A SR T 9 gl T B B
FEBR BB E R AL, MO ERAE 1R 4 (R
T2 VAR A ) S AV M, O LA O 32 BAK
PRI S v A3 D 25 7 I O I R (HLBEE
B Ii] (R HERS | P 2 % 2 7 o T 4 4k Y P 2
Bk A T A R RT, R, 7E S 225 P
BB AL R v, A A B R R AR A I
THREMBITME T XA R E , A5
BERW N IERCF R T NE T VS &
Ui B K — ] BB A ARG RO TR, AT

Bel 2N 2, el 132 45 B0 R St 7 5 T FH P R
A FH 5 5 R 1 R LA R PR
S, A TR B9 I B AR S Sl o B — o 4
LA, P, R A+ A I A AR
A BEAE BT 1) 152 40U A B IE A4 Ry, 0 T g
58] T2 1 19 e R I R {2 BLTRL fBIE

e J5 (A —HE A AR 52 56 TAE 2 4 (2 A
A A (K TR A 248 3 1) e AN (2 5 P il
RORE/ BURE G R RO TE 2 R, e BN A (B Y
Y ERRY e | B AR T b/ B (1 1 e o R
M FH P R ) S R 2% At A4 174 Je e A
SRR AR R [ = R T RS AR R,
EeAn, A A9 K BRAL 23 M (8 A 5 i P o Rk
TR AN AR 2o 0 M A T R
S ARG & BT S (X P B B R &
it P T R RV B R AT R R, XA
AR RE -l 1T DA A 8y Bl S A 7 Ry ik — 4
WU, J S0 P TR DR R K Z 50N
FTA Ry I I e 524 Bl (TR e ) 2 A A
B, AT AR BB, f A5
IR T HR B3 5 AT B 5 3 i A A —
FERRFR, A4, FH B A R B
WENIEAR IR e AT, T — AR 4R A
Pt P Ge A5 B AL S A AT INTT, J3 Ak, A
WEFE RIS A (5 55 P 006 7 3 A AE 3 1 )
YEF——FI P ik ke 7 A3 B 2 % 7 it i 42 415 1)
P M e B, FH P s & i 0 s A
BT, IR AR X T 5 T (A R A
(L, A% A (0T P 36 8 3/ SO B 0 A A
AN B2, BRI IR R AT 200, (B
P 5 BTS2 7 Sk 14 il 8 R AR P A I B =
BT X ity 14 o et/ 2R B (AL N 25
AT o Xl — L8R T2 S
INAE AR I 3 g S e A R A 0L A
Xt T HANEEZR % P i P03 2 TR A5
TR ] ARG LT

5 TEHEARR

BT H o IRAE T H

2017 £11 B November,2017



?@Q‘Mﬁ#ﬂ. Journal of Library Science in China

PR R A ) 35 7 i 4 A A (LR B LA S
AN IRV BEXE FH P 16 TR J5E A0 A6 O B R ), LAY
—E B EE N E AN S B TE I ERIB I 1 A
JERF X BERT 5T & AL B T B fELAR
N AR AR R R R 2 i HAT B TIRAT

SR Xt v 3 A5 B 5 2 0 S ) A
P RAR OGN I N 3R, R B, A
IFTE A FAT TR 2 b 32 AL S ) ¢ R AR 3 T
SCUERERL AR A AR, BT L B A I
LR - XA 2 fh B 52 A S A M A A B
FTRZI ) BCRE o DN S B 2 TR VF , dox 2 fF 50
BA HRL A5 D) 332 25 P i ) B T 6 A 55
FETHIH Bl B LR PR A T ARG R 2
WrfE, BAMEBAELT =4 0rm, a5, 0T
R P Ous v 1 A5 Bl 3 2 P v 1) S EE , 20
A B R P P R R e 1 R,
U, 2] o 3 P 1 A5 B 5 2 i P R B U
F i (AL AR ) 3 SR TR BT ) 5 3, 55 0 WA T 2%
R TE e, e — AT B = R R B AR SR
SHINRETE L TP B 3 % b PR T R RE
BRI, S22 AR 38 FH P B9 B it L % s 3] R 5
W Lz 7 R B

SE M
[1]

U280 0 B 15247 S B BIF 58 A0 B0 A W
“BAEERINE " AT B AR T M U2
T PR A3 Bl s [R) I, A AR 5 14 8] A5 % G 4
TR B BRI &, A JR BT R A AR R AR
HAEA A7 BA B AR, X SEHRIR AT
FHT R Z A, HA AR iEZ AR Z
Ak, FEANAHE P B0 B 3 Sh ALk H A 8 A 5 %
T, 90 b AN [ B0 P AR T R B 332 15 3l i
TEAEAFA AR B B 32 s HL— 7 AR BURE I
B 352 , Sy 0 R B O ) 52, O T I AR
TTBEE S O RE]  1 BE ShHLSs A — i R

SO PP A R A (L T B AR ) O
A, HEEHNESEH LR ER,
I, A IS AT 25 FEORE B 13 Sl ATLAE D 9 35 A
MABN AR S Ah AT R T T
BB i, I BRI LT 5 (PC LK
BRETHLAF AR B I 45 ) HEAT PRAR X 73, g5 51
b TS TR B i, [ — % P e DI RE
AR SR D A AE—E i 22 5% . Ik, A
7 24 S5 1 8 R A (2 o D i A AL D
AP FMLER s A AN ] (9 28 3 £ A 3 A
Rl R B, 4 J5 RIS T 278 ik — R R

Eisenstein E L. Divine art, infernal machine: the reception of printing in the West from first impressions to the

sense of an ending[ M]. Philadelphia; University of Pennsylvania Press, 2011.

[2]
[3]
Oxford; Chandos Publishing Litd, 2013.

Phillips A. Turning the page: the evolution of the book[ M].UK:; Routledge, 2014.7.

Cordén-Garcia J A, Arévalo J A, Diaz G N, et al. Social reading; platforms, applications, clouds and tags [ M].

e D3 ) o RO . 465 140K 4 ) ) R ) 352 A 4 45 [ R/OL]. [ 2017-02-01 ). http://cips. chinapublish.

com.cn. ( Chinese Academy of Press and Publishing. The 14th national reading survey report[ R/OL]. [2017-02~

01 ] .http : //cips.chinapublish.com.cn.)

S5 W.2016H [ B 3l [ 352 1 3 (4 ) ?ﬁ:ﬁﬂf(%[ R/0OL]. [2017-02-01].http;//www.useit. com. cn/thread —

12804—1-1.html. ( Analysys. China mobile reading market 2016 report[ R/OL]. [ 2017-02-01].http://www.

useit.com.cn/thread—12804-1~-1.html.)

P2 16020164 H [ R 3h ) BE T W 55 45 [ RZ0OL]. [2017-02-01]. http://www.cnsoftnews.com/news/

201701/61334.html. ( BDR. Analysis report of China mobile reading market in 2016 R/OL]. [2017-02-01].
http ; //www.cnsoftnews.com/news/201701/61334.html. )

1988,14(4) . 495-508.

BEM+=% $="# Vol 43. No.232

Oliver R L, DeSarbo W S. Response determinants in satisfaction judgments[ J]. Journal of Consumer Research,



F R EBNNEN BT BIRE A n B A HEENRHEN R

LI Wu:The Effects of Perceived Value on Users’ Satisfaction and Loyalty Towards E-book Reading Applications

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

[28]

[29]

Zeithaml V A. Consumer perceptions of price, quality and value: a means—end model and synthesis of evidence
[J]. Journal of Marketing, 1988, 52(3) :2-22.

Lichtenstein D R, Richard G N, Scot B. Distinguishing coupon proneness from value consciousness: an acquisi-
tion—transaction utility theory perspective[ J]. Journal of Marketing, 1990, 54(3) : 54-67.

Lim H, Widdows R, Park, J. M—loyalty: winning strategies for mobile carriers[ J]. Journal of Consumer Market-
ing, 2006, 23(4) . 208-218.

Sanchez-Fernandez R, Iniesta-Bonillo M A.The concept of perceived value: a systematic review of the research
[J]. Marketing Theory, 2007,7(4) : 42-451.

Holbrook M B, Hirschman E C. The experiential aspects of consumption; consumer fantasies, feelings, and fun
[J]. Journal of Consumer Research, 1982, 9(2) :132-140.

Batra R, Ahtola O T. Measuring the hedonic and utilitarian sources of consumer attitude[ J]. Marketing Letters,
1991, 2(2) : 159-170.

Sheth J N, Newmen B I, Gross B L. Why we buy what we buy: a theory of consumption values[J]. Journal of
Business Research, 1991,22(2): 159-170.

Dodds W B, Monroe K B, Grewal D. Effects of price, brand and store information on buyers’ product evaluation
[J], Journal of Marketing Research, 1991,28(3) . 307-319.

Aulia S A, Sukati I, Sulaiman Z. A review: customer perceived value and its dimension[ J]. Asian Journal of So-
cial Sciences and Management Studies. 2016, 3(2) . 150-162.

Sweeney J C, Soutar G N. Consumer perceived value; the development of a multiple item scale[ J]. Journal of Re-
tailing, 2001, 77(2) : 203-220.

Yang Z, Peterson R T. Customer perceived value, satisfaction, and loyalty: the role of switching costs[ J]. Psy-
chology & Marketing, 2004,21(10) : 799-822.

Woodruff R B. Customer value: the next source of competitive advantage[ J]. Journal of the Academy of Marketing
Science, 1997, 25(2) : 139-153.

Oliver R L. Cognitive, affective and attribute bases of the satisfaction response[ J]. Journal of Consumer Research,
1993, 20(3) : 418-430.

Fishbein M, Ajzen I. Belief, attitude, intention, and behavior: an introduction to theory and research[ M ]. Read-
ing, MA: Addision-Wesley, 1975.

Anderson E W, Mittal V. Strengthening the satisfaction—profit chain[ J]. Journal of Service Research, 2000,
3(2): 107-120.

Lee Y, Kim J, Lee I, et al. A cross cultural study on the value structure of mobile internet usage: comparison be-
tween Korea and Japan[J]. Journal of Electronic Commerce Research, 2002,3(4) . 227-239.

Watson G F, Beck J T, Henderson C M. Building, measuring, and profiting from customer loyalty[ J]. Journal of
the Academy Marketing Science, 2015, 43(6) : 790—-825.

Chang N J, Fong C M. Green product quality, green corporate image, green customer satisfaction, and green cus-
tomer loyalty[ J]. African Journal of Business Management, 2010, 4(13); 2836-2844.

Holbrook M B. The nature of customer’s value: an axiology of service in consumption experience[ C]// Rust R T,
Oliver R L. Service quality: new directions in theory and practice. Thousand Oaks, CA: Sage Publications, 1994
21-71.

Sirdeshmukh D, Singh J, Sabol B. Consumer trust, value, and loyalty in relational exchanges[ J]. Journal of Mar-
keting, 2002, 66(1): 15-37.

Bolton R N, Drew J H. A longitudinal analysis of the impact of services changes on customer attitudes[ J]. Journal
of Marketing, 1991, 55(1) . 1-9.

Chang C C. Exploring mobile application customer loyalty: the moderating effect of use contexts[ J]. Telecommu-

2017 £11 B November,2017



?@Q%ﬂ‘#ﬂ. Journal of Library Science in China

[30]

[31]

[32]

[33]

[34]
[35]

[36]

[37]
[38]

[39]

[40]

[41]

[42]

[43]

[44]

[45]

[46]

[47]

[48]

[49]

[50]

[51]

=¥

>y

nications Policy, 2015,39(8) : 678-690.

Oliver R L. A cognitive model of the antecedents and consequences of satisfaction decisions[ J]. Journal of Market-
ing Research, 1980,17(4) : 460—469.

Eggert A, Ulaga W. Customer perceived value: a substitute for satisfaction in business markets[ J]. Journal of
Business & Industrial Marketing, 2002, 17(2/3) . 107-118.

Zeithaml V, Berry L, Parasuraman A. The behavioral consequences of service quality[ J]. Journal of Marketing,
1996, 60(2) . 31-46.

Reynolds K E, Arnold M J. Customer loyalty to the salesperson and the store: examining relationship customers in
an upscale retail context[ J]. Journal of Pers. Selling. Sales. Manage, 2000, 20(2) :89-98.

Fitzell P. The explosive growth of private labels in North Americal M]. New York: Global Books,1998.

Ball D. The role of communication and trust in explaining customer loyalty: an extension to the ECSI model[ J].
European Journal of Marketing, 2004, 38(9/10) :1272-1293.

Berghall S. Perceptions of dyadic business relationships: in search of the social psychological basis of interpersonal
relationship perceptions in socio—economic exchange relationships[ J]. Mearketing Theory, 2003,3(1) : 59-77.
Oliver R L. Whence customer loyalty? [ J]. Journal of Marketing, 1999,63. 33-44.

Hair J F, Sarstedt M, Ringle C M, et al. An assessment of the use of partial least squares structural equation mod-
eling in marketing research[ J]. Journal of the Academy of Marketing Science, 2012,40(3) ; 414-433.

Cronin J, Brady M, Hult G. Assessing the effects of quality, value, and customer satisfaction on behavior inten-
tions in service environments[ J]. Journal of Retail, 2000,76(2) ; 193-218.

Kim M, Chang Y, Park M C, et al., The effects of service interactivity on the satisfaction and the loyalty of smart
phone users[ J]. Telematics and Informatics, 2015, 32(4) : 949-960.

Dick A S, Basu K. Customer loyalty: toward an integrated conceptual framework [ J]. Journal of the Academy of
Marketing Science, 1994,22(2) . 99-113.

Reuver M D, Nikou S, Bouwman H. The interplay of costs, trust and loyalty in a service industry in transition;
the moderating effect of smartphone adoption[ J ].Telematics and Informatics. 2015, 32(4) ;. 694-700.

Lin H H, Wang Y S. An examination of the determinants of customer loyalty in mobile commerce contexts[ J].In-
formation & Management, 2006,43(3) :271-282.

Koller M, Floh A, Zauner A. Further insights into perceived value and consumer loyalty: a “green” perspective
[J]. Psychology & Marketing, 2011, 28(12); 1154-1176.

Ryu M H, Kim J, Kim S. Factors affecting application developers’ loyalty to mobile platforms[ J]. Computers in
Human Behavior, 2014, 40(40) .78-85.

B KA AEAL 2B APP Rl R S R AE AR S [ 0] o [ P 4340 2440 2016,42(1) 252~
65.(Li Wu, Zhao Xing. Understanding the continuance intention of social reading apps by college students[ J].
Journal of Library Science in China. 2016,42(1) :52-65.)

Parikh M, Verma S. Utilizing internet technologies to support learning; an empirical analysis[ J]. International
Journal of Information Management, 2002,22(1) ; 27-46.

Cho V, Cheng T C E, Lai W M J. The role of perceived user-interface design in continued usage intention of self-
paced e-learning tools[ J]. Computers & Education, 2009, 53(2) :216-227.

Anderson J C, Gerbing D W. Structural equation modeling in practice; a review and recommended two—step ap-
proach[ J]. Psychological Bulletin, 1988,103(3) :411-423.

Ullman J B, Bentler P M. Structural equation modeling[ C]//Weiner I B, Schinak J A, Velicer W F. Handbook
of psychology, research methods in psychology. NJ: Wiley, Hoboken,2003:607-634.

Fornell C, Larcker D F. Evaluating equation models with unobservable variables and measurement error; algebra

and statistics[ J]. Journal of Marketing Research, 1981,18(3) . 382-388.

M+=% HIT=T"H# Vol 43. No. 232



F R EBNNEN BT BIRE A n B A HEENRHEN R

LI Wu:The Effects of Perceived Value on Users’ Satisfaction and Loyalty Towards E-book Reading Applications

[52]

[53]

[54]

[55]
[56]

[57]

[58]

[59]

[60]

[61]

[62]

[63]

[64]

[65]

[66]

[67]

[68]

7

=

Bagozzi R P, Yi Y. On the evaluation of structural equation models[ J]. Journal of the Academy of Marketing Sci-

ence, 1988,16(1) . 74-94.

S HRE. Z5H U7 R ——AMOS [ #AE S5 N [ M. B2 i 5K i B AL, 2009 52~ 53. (Wu

Minglong. Structural equation model ; the operation and application of AMOS [ M ]. 2nd edition. Chongqing:

Chongging University Press, 2009:52-53.)

Little T D, Cummingham W A, Shahar G. To parcel or not to parcel ; exploring the question, weighing the merits

[ J].Structural Equation Modeling, 2002,9(2) : 151-173.

Kline R B. Principles and practice of structural equation modeling [ M]. 3rd ed. New York: Guilford Press, 2011.

Lapierre J. Customer-perceived value in industrial contexts[ J]. Journal of Business & Industrial Marketing, 2000,

15(2/3) ;122-145.

R, RARE T DA B ST N Z RIS L L 0 e P A SR B B S 9 [ ] 18

1f 4R TAF,2014(23) :61-68.(Li Wu, Wu Yuehua, Liu Yu. Study on relationship between adolescents’ social

reading motivation and their behaviors: a case study of middle school students’ reading via WeChat in Shanghai

[J]. Library and Information Service, 2014(23) :61-68.)

AR AR R Bl I 13 P I ) el R RS R A R B R —— LA ARG 28 APP B[] AU 4R

2015(3) : 57-63.( Yang Genfu. An empirical study on continuance intention of mobile reading service[ J]. Jour-

nal of Modern Information,2015(3) : 57-63.)

Winget M. A meditation on social reading and its implications for preservation[ J ]. Preservation Digital Technology

& Culture, 2013,42(1) : 39-52.

Vlieghe J, Vandermeersche G, Soetaert R. Social media in literacy education: exploring social reading with pre—

service teachers[ J]. New Media & Society, 2016, 18(5) :800-816.

Sl Ak AR S L BRI AR R L N T, Hp T ) S B ,2011-05-12(06) . ( Zhong Xiong. Social reading: the

future of reading[ N].China Press and Publishing Journal, 2011-05-12(06).)

F S0 DL AR A ——C N IE [ M ). ] 8 9, 326, JL 50, B 55 ER434F, 2001 . 51. ( McLuhan M. Under-

standing Media: the extensions of man[ M]. He Daokuan, trans. Beijing; Commercial Press, 2001:51.)

Sweller J. Cognitive load during problem solving: effects on learning [ J ]. Cognitive Science, 1988 (12):

257-285.

Pass F, Renkl A, Sweller J. Cognitive load theory and instructional design: recent developments[ J]. Education

Psychologist, 2003, 38(1) :1-4.

TRzt AT AR Bh I R G G — A 245 N B A P8 [ EB/OL ] Bk 544 [ 2017-02-01]. http://www.ad-

min5.com/article/20150616/604281.shtml. ( Zhang Yuan. Why mobile internet cannot make a friend circle for the

reader[ EB/OL].TMTPOST[ 2017-02-01]. http ;//www.admin5.com/ article/20150616,/604281.shtml. )

Fornell C, Johnson M D, Anderson E W, et al. The American customer satisfaction index: nature, purpose, and

findings[ J]. Journal of Marketing, 1996, 60(4); 7-18.

XUFTH]. AT 3E + B 52 =51 400K 3h I B2 B =0 [ N/OL ). K H 42, 2015-10-04 [ 2017-01-15]. hitp://news.

xinhuanet.com/local/2015-10/04/c_128289171. htm. ( Liu Lili. Socialization + Reading = New model of mobile

reading[ N/OL].Tianjin Daily, 2015-10-04[ 2017-01-15]. http://news.xinhuanet.com/local/2015-10/04/c
_128289171.htm.)

BEHREER - J 3Ly, AR - G AT B S — A A5 [ MBI S, AR AR, . dbont: R 55 ER A3 44§, 2016 10- 13,

(Adler M J, van Doran C. How to read a book[ M]. Hao Mingyi, Zhu Yi, trans. Beijing: Commercial Press,

2016:10-13.)

LR R FWR St R al #ak, L 201104,
(Weks H 1 .2017-08-16)

2017 £11 B November,2017



